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Advertising Rates
Deadlines

GERMANY
AUSTRIA

Luxury Lifestyle Travel

Now Internet
FREE!

If you book a full page we place
your Video or Banner for free
three months on the new

COVER-Homepage. This offer is
valid for bookings until the end 

of June 2018
cover-magazin.com



Discounts and extra charges
     Extra charges for positioning:

Bleed:

Bulk discount:

                   size in mms
                                     in type area                  bled off*   
                                                 WIDTH             HEIGHT               WIDTH             HEIGHT

1/1
type area

195 x 260

1/1
bled off

220 x 285

2/1
in type area 

410 x 260 mm

hoch
2/1

bled off*

440 x 285 mm

30% extra charge for 1/1 page for ads positioned at the fourth cover page, U4
20% extra charge for 1/1 page for ads positioned at the second cover page, U2
10% extra charge for 1/1 page for priority positioning  (for instance right-hand or third cover page, U3

                                                                                                                                                     
5% extra charge for all bled off sizes. At least 5 mms added on each side.

10% discount for reservation of 2 full pages
15% discount for reservation of 3 full pages
25% discount for reservation of 4 full pages

1/2 spread

1/2
upright

195 x 130 mm

2/1

1/1

1/2

1/4
1/8

                   410           260            440           285

                   195           260            220           285

upright         90           260             –              –

spread         195           130              –               –

trend-pages
(Text – 150 lines max. – edited by the editorial staff)

Rates 
Sizes

All rates in 4-colour
    Euro                            5%                PLUS
    net                    Advertising Tax        VAT

 14,950.-        747.-                            

 7,850.-        392.-                            

   3,600.-        180.-                            

   1,900.-        95.-               

   1,000.-        50.-                             

Supplements, inserts, stick on’s
Basic rate by publisher Stick on possible only when booking a full page:                                                                         7,850.- net  

Additional postal charges Charge per 10 gram of weight                                                      € 0,01 per piece                                    

Postal charge for supplements                                                                                               € 0,02 per supplement                          

Printer’s charges  Supplementing, inserting and sticking on, up to max. 10 gram               € 0,024  per piece                                 

Sticking on of a sachet: Calculation only possible with sample                                           up to max. 95g                 upon request

*For bleeds add 5 millimetres on all sides. Special sizes upon request.

*Supplements, inserts or stick on’s of more than 10 gram weight can only be calculated after presentation of a sample!

Printing material Only PDF files are accepted as printing material. An extra charge (EUR 95.-/ad) is added for open data (e.g. xPress,
InDesign, Freehand, Illustrator, Photoshop, etc.). Euroscale colours exclusively (cyan, magenta, yellow, black CMYK). Spot colours upon
request. A binding proof needs to be attached to the data.

Media Data
CIRCULATION: 90,000

MAIL ORDER: 89,780 (January 2018)

The readers (updated in December 2017).
94.6%  are women

             23.7%  are between 29 and 39 years old
             64.9%  are between 40 and 59 years old
                 Rest   are over 60 years old
RECOVER readers are financially independent

57,1% have a job, 31% are senior executives, 
24.5% are self-employed

RECOVER readers have very high incomes
43% of the readers have an average household net income of 

at least EUR 6,240.- net/month 
51% say they have an available budget of EUR 3,940.- net/month.

RECOVER readers are well-educated
73% graduated from high school, college and/or university

RECOVER readers have families
58.7% live in a relationship or in a household of an average of 3.2 persons.
22.5% are singles

RECOVER readers attach great importance 
to quality, well-groomed appearance and image
RECOVER TOPICS: Our readers are interested in:

• fashion, jewellery, cosmetics, perfume
• shopping, accessories, lifestyle
• health, beauty, fitness, sports
• luxury travel, wellness, SPA

90
 x 

26
0

Deadlines 2014/15

• home & living, design & furniture
• insurance, financial independence
• modern lifestyle, automobiles, cuisine
• Hi-Tec, home entertainment

endlich bunter frühling
frau am puls sylvia saringer

luxusurlaub in hong kong & thailand
rolex schweizer luxus business 

möbel im freien outdoor

COVER
1/13 frühjahr
Euro 14,-

Luxury Lifestyle Travel
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VIENNA
AUSTRIA

EDITION                      SPACE RESERVAT.      CLOSING DATE       DATE OF PUBLIC.              EDITORIAL FOCUS

COVER 1/2018         27. March 2018          30. March 2018      10. April 2018    

COVER 2/2018         2. Nov. 2018               6. Nov. 2018           16. Nov. 2018    

COVER 2019             29. Oct. 2019             10. Nov. 2019        16. Nov. 2019    

COVER 2020             29. Oct. 2020             10. Nov. 2020        16. Nov. 2020

COVER 2021             29. Oct. 2021             10. Nov. 2021        16. Nov. 2021    

COVER 2022             29. Oct. 2022             10. Nov. 2022        16. Nov. 2022

SPRING     Fashion, Luxury Travel, Health & Beauty
SUMMER    Business, Gourmet, Cars, Elegant Furniture

AUTUMN     Luxury Christmas, Fashion, Luxury Travel, 
WINTER      Living/Furniture, Watches/ Jewels, Health, 
                 Wintersports, Fine Dining, SPA, Cars

SPRING     House & Garden, Outdoor Living, Kitchen, 
                 Beauty, Swimwear, Watches, Luxury Travel

AUTUMN    Beach, Pool, Garden, Travel, Furniture, 
WINTER      Beauty Luxury Lifestyle, Fashion-Business, 

AUTUMN    Living, Fashion, Luxury Travel, Beauty
WINTER      Business, Gourmet, Cars, Elegant Furniture

AUTUMN     Luxury Christmas, Fashion, Travel, Furniture
WINTER      Watches/ Jewels, Health, Fine Dining

PAGE Verlag GesmbH,
Hermanngasse.18, 1070 Wien 

Tel. 01/526 26 50 
Mobil:  0664/20 35 35 0

Mail: home@page.at

cover-magazin.com



1,000-Reader-Price
COVER offers the highest circulation
and lowest advertising rates among all
Austrian monthly Lifestyle Magazines.

Addresses from responses**     29,620
HEROLD Business-Data**              46,410
PALMERS, LEINER Clients                 12,150
PAGE Opinion Leader Women         2.100
———————————————————————————————

Total Direct Mail                          89.780

*) * Since 1986 the PAGE publishing group has
been publishing corporate magazines for compa-
nies such as IKEA, Apple Computer , Mazda,
Palmers, kika, Disney etc.  
Responses from prize-winning competitions, pro-
motions and ads with answering coupons, etc.
produced more than 29,620 addresses from high-
level women between 29 and 59 years of age.

** Mail addresses: Women in Vienna/environs
with the highest (defined “very high”) spending
power from the Austrian “Post”

*** HEROLD: female tax consultants, physicians,
lawyers and CEOs from all over Austria.

COVER-Datenbank

Since 1st of Januar 2018 is the new COVER Homepage online, with everything that was
previously read in the print edition. Meet the most impressive media ladies, learn about
business backgrounds about the most important lifestyle companies in the world and
accompany us to the most beautiful gourmet trips of this planet.
www.cover-magazin.de

OC  VER
JETZT AUCH ONLINE

FACTS

Terms & Conditions
Bookings 1.All orders shall be subject to ourGeneral Terms and Condi ti ons,
thecurrently valid rate card for adverti-sements, and our confirmation ofthe
order. Digital data submissionshall be subject to the publisher'sterms of digi-
tal data submission.The present General Terms and Conditi ons shall also be
effective forfuture orders, even if they are notexplicitly agreed upon again. 2.
Advertisements shall be placed wit-hin twelve months of receiving theorder,
commencing, if not otherwi-se, stipulated, with the next issue. 3. The dis-
counts quoted in the ratecard shall be app licable only foradvertisements
appearing withinone calendar year, provided thereare no time limits due to
specialpromotional offers. 4. Lia bi lity for the content, form andlegal admissi-
bility of advertisementsshall rest with the client. The publis-her shall not be
obliged to check thecontent and form of advertisements.Competitions, vou-
chers, and tip-on-cards or add-ons shall be adapted, ifnecessary, to comply
with legal rulesand regulations; the client shallindemnify and hold the
publisher freefrom and against any claims or suits. 5. No guarantee can be
given for theplacement of ad vertisements in specific issues. 6. The client
shall be responsible foracquainting him/herself with thecurrently valid adver-
tising ratesbefore placing an order. 7. Unless explicitly stipulated
otherwise,any changes in ad vertising rates shallenter into effect immediately,
andshall also apply to existing orders. 8. If an advertisement proves to illegi-
ble, incorrect or incomplete, theclient shall be entitled to be given aprice
reduction or an additionalinsertion of the advertisement oncondition that the
message of theadvertisement has, through thepublisher's error, been signifi-
cantlyimpaired. The publisher's liabilityshall not extend beyond the scopein-
dicated above. In cases of doubt,the publisher shall comply with therecom-
mendations made by the Gutachterausschuss für Druckrekla-mationen. 9. In
cases of equipment failure or Actsof God, the publisher shall be entitledto
full payment for the advertisementpublished if the advertisement hasbeen
run on at least 80 % of the guar-anteed printed circulation. For lowerpercen-
tages, payment shall be due onthe basis of the price for units of onethou-
sand copies actually circulated. 10. The publisher shall mark advertise-
ments not recognizable as such onaccount of their editorial design aspromo-
tional material. 11. PAGE Verlag GmbH reserves the right to reject the publi-
cation of advertisements withoutstating reasons. Such a rejectionshall not
constitute a basis for anyclaim for damages. 12. Any additional arrange-
ments overand above our General Terms andConditions shall be contingent
onwritten confirmation by the manage-ment of Verlagsgruppe PAGE Verlag
GmbH. Counter-confirmations bythe client and references to theclient’s
terms and conditions shallnot be legally valid, even if not spe-cifically cont-
radicted by the publis-her. Acceptance of client’s termsand conditions on the
part of thepublisher by means of providing per-formance shall be precluded.

Technical Data 1.The client shall provide the materialrequired for printing
within the requi-site period. A colour proof mustaccompany each page. In
case ofdelay on the part of the client, thepublisher may use advertising
mate-rial of the client that is already avai-lable at the publisher's. How -
ever,the publisher reserves the right topublish the advertisement inquestion
in the next issue. 2. Proofs shall only be made availableat the client's expli-
cit request andagainst payment of costs. Thesecosts shall be borne by the
client.The client shall be deemed to havegiven his/her approval if s/he failsto
return said proof within the spe-cified time. 3. Unless explicitly agreed other-
wisewith the client, the publisher shallkeep printing materials until three-
months after insertion. 4. Costs for significant changes fromthe originally
agreed contract shallaccrue to the client. 5. At the client's re quest, we
will,against separate payment of costs,produce the design, text, artworkand
photographic material foradvertisements. Should the clientwish to use said
material in othermedia, the rights for such otherpublication shall be acquired
fromthe publisher. 6. Advertising rates do not include thecosts of typeset-
ting, reproduction,and lithography, which shall be bil-led separately. 7. The
client shall be obliged to provi-de flawless printing material or pro-duction
data in compliance with thestated guidelines. If the materialcontains defects
that are not imme-diately noticeable, but be comeapparent only during prin-
ting, theclient shall not be entitled to anadditional insertion. The publishers-
hall not be obliged to test or checkwheth er the printing material iscomplete
and correct. 8. Complaints shall be made withineight days of receipt of the
invoice. 9. The publisher cannot be heldresponsible for transmission errors.
10.The publisher shall not be bound to examine whether the client has the-
right to reproduce the printing mate-rial or production data in any waywhate-
ver, or to edit or change it asenvisaged in the contract, or other-wise to use it
in the designated way. The publisher shall be entitled to pre-sume that the
client has all the rele-vant rights in relation to third partiesnecessary for the
performance of thecontract. Furthermore, the clientshall explicitly guarantee
that s/hehas these rights. The client shall holdharmless and fully indemnify
thepublisher in all cases where suchrights are claimed by third parties. 11.
The pro duction terms and conditionsapplicable at the given time shallapply
for the order placed.
Positioning 1. Special requirements as to the posi-tioning of advertisements
shall onlybe binding upon payment of a posi-tion surcharge; otherwise the
publis-her shall endeavour to meet theclient's wishes, but shall not be obli-
ged to do so.2.Agreements not to publish an adver-tisement together with a
competitor'sadvertisement can only be conclu-ded for ad ver tisements of a
size ofat least 1 page and shall apply onlyfor two facing pages.
Loose/Bound/Glued-In Inserts 1. The contents of loose, glued-in- or bound

inserts shall be confined tothe client's own line of business and must not
include advertisements ofa third party. 2. A sample and text content shall
besubmitted 4 weeks prior to the dateof publication. 3. The client shall stric-
tly comply withthe technical specifications set forthby the publishing house.
Variancesfrom these specifications may entailextra cost which will be char-
ged tothe client. 4. Should the number of inserts submit-ted ex ceed the res-
pective number ofcopies published, we will distributethe re mai ning inserts in
the targetarea during the subsequent week,where possible.
Cancellation 1. Withdrawal of an order shall entailpayment of a cancellation
charge tothe amount of 15% of the value ofthe advertisement. 2. The can-
cellation of an order can onlybe accepted before the closing datefor adverti-
sements. 3. Ad specials have to be cancelled notlater than 6 weeks prior to
the publication date. If cancelled later, theactual cost having accrued up
tocancellation time shall be charged tothe client. 4. Costs resulting from
modifications ofthe originally agreed contract andfrom changes of ordered
printingmaterial shall be payable separatelyby the client.
Settlement 1. Complaints shall only be acceptedwithin two weeks of the date
of invoice. 2. At the client's request, discountsmay be taken into account
inrespect of each invoice, or creditedat the end of each calendar
year.Changing from one method to theother is not possible within one andthe
same calendar year. 3. Discounts granted on unfulfilled con-tracts will be
surcharged to the clientat the end of each calendar year,with 12 % interest
p.a. being chargedon the outstanding balance. 4. Discount settlements shall
be requested in writing not later than by the 31st of March of the following
year. 5. Clients shall receive one free sampleafter publication of the adverti-
sement.
Mode of payment 1. Terms of payment: Payment within10 days of date of
invoice: 2 % discount. If you plan to include competitions, discount vou-
chers or add-ons in your ads, please contact us in advance to clarifyall possi-
ble legal issues. In cases of doubt, the German version of our General Terms
and Con di tions shall prevail; payment up to 30 days: net. 2. For delayed
payments or deferrals, 12 % interest on arrears as well as collection costs
shall be charged. 3. The publisher shall be entitled, beforecarrying out the
order and alsoduring the term of the order, to makepublication of further
advertisementsconditional on the advance paymentof a specified amount and
on thesettlement of open accounts. 4. Letters of credit cannot be accepted.
5. Invoices shall be payable and legallyactionable in Vienna (place of paym-
ent, performance and jurisdiction: Vienna). The laws of Austria shall apply.

Vienna, in January 2018


